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SECTION-A

Answer any 8 sub-questions. Each sub-question carries 2 marks : (8x2=16)

1. a) What is product strategy ?
b) What s brand image ? |
c) List the steps of target marketmg
" d) What is product mix ?
e) ‘Define product development.
f) What is brand hierarchy ?
g) Whatis brand management ?
h) State any two objectives of product management.
i) Whatis brand leverage ? |
j) Give the meaning of co-branding.

SECTION-B

Answer any 3 questions. Each question carries 8 rharks": | ‘ ‘. (3x8=24) |
- 2. Explain the various components of product p!anning.

3. What are the roles of packaging ? |

4. Explain the importanee of Brand Hierarchy.

5. Discuss the various elements of a brand.
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SECTION-C

Answer quésﬁon 10 and any three of the remaining. Each question carries
15 marks : ' | (4x15=60)

6. What do you mean by sales forecasting ? Explain various methods of sales |
forecasting. ‘

7. Discuss various stages of brand development.
8. Explain the concept of product life cycle.

9. Explain important features of a product.

10. Discuss the different types of brand strategy.




